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GURU U TOUR EVENT-IN-A-BOX GUIDE

Follow these steps to execute an effective user group event of your own.
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- | - | SCOPE
Guru U 2076 is the name of our annual series of These events are designed for in-house/
: ffi .Y ible for:
user group events. Branding for these events falls OITIeE HReT Grotips. Tof are Tesponsivie 1T
under the umbrella of “EMC Rocks. © AUDIENCE ACQUISITION

(&) SPEAKER LINEUP

& EVENT-RELATED COSTS (food, beverage, etc.)

Dell EMC ROCKS
FILE ACCESS
G U R U U e s sy

Click the download icons to
I U R 1 access the source files if you need
to make modifications.

REGIONAL CONTACTS FORGURU U
M JAY LIVENS

MM MICHELLE ROCK
M SHANE MOORE



mailto:Jay.Livens%40dell.com?subject=GURU%20U
mailto:Michelle.Rock%40dell.com?subject=GURU%20U
mailto:Shane.Moore%40dell.com?subject=GURU%20U

OVERVIEW PLANNING YOUR EVENT ASSETS, SWAG

PRE-EVENT PLANNING

6-8 WEEKS BEFORE EVENT

REGISTRATION PAGE

Dell EMC ROCKS
GURUU
TOUR 2016

SELECT YOUR COUNTRY

Aprimo Activity Generator

(1]

Dibvisdon

Activity Thaatsr

Activity Ragion

APRIMO ACTIVITY GENERATOR CONFIRMATION EMAIL

If using Aprimo, your emails will automatically be created and sent.
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FIRST:

©@ Secure a location

@ Line up caterer/food & beverage

© Book speakers

INSTRUCTIONS

This outlines the Americas process.
Email Shane or Michelle for help in APJ or EMEA.

1

Update this Word document (DPS, Storage) to
incorporate the details of the event

. Fill out this form:

http://aprimo.corp.emc.com/aprimoactivitygenerator;
it is helpful to use the information from the document
created in step 1

. A member of the America’s Audience Targeting Team (AAT)

will reach out and request the Word document

. A draft email will be delivered to you via Outlook

. The AAT will provide you with a final email invite and

associated landing page

. The AAT will also setup a distribution registration report

which you can use to track registrations



mailto:Michelle.Rock%40dell.com?subject=GURU%20U
https://rv.roinnovation.com/emccv/x/Default.aspx?c85f7b2ba71c4974b5f59a472d667746
http://aprimo.corp.emc.com/aprimoactivitygenerator
https://rv.roinnovation.com/emccv/x/Default.aspx?7c04c13aaf234a1db32bcd14fbce31cd
mailto:Shane.Moore%40dell.com?subject=GURU%20U
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PROMOTING YOUR E

4-6 WEEKS BEFORE EVENT

EMAIL INVITATION

Send your email and follow up
with sales and customers.

FOLLOW

UP CHECKLIST

=N

GURU U Tour 2016

Event Details:

This year’s user group series is bigger and better #
than ever, with events in over 50 cities around b
the world. Designed for existing customers of Dell}
EMC data protection and primary storage
products, these technical events are a prime
opportunity for you to:

EMC's products
* Share best practices with other users

= See what's new and learn what’s on the horizon
with Dell EMC products and solutions

Guru U Tour:

Guru U Tour 2016 covers a wide range of data
protection and primary storage topics like:

« Explore Dell EMC’s vision Into the data center of the future

= Gain insights into new ways to integrate applications into data protection
= Learn new approaches for integrating the cloud into data protection

» Get the latest insights and best practices into Dell EMC Unity and VNX

» Experience a deep dive into Dell EMC’s VMAX and XtremIO storage systems

Session Info:

P, [ - I S,

DALEMC



https://rv.roinnovation.com/emccv/x/Default.aspx?ade5580c0380426baa30b2a1e1fd1fb7
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CONTENT, ASSETS, SWAG

2-4 WEEKS BEFORE EVENT
Contact your regional User Group Lead to determine if they have available swag and signage inventory.

Dell EMC ROCKS

GURU U TOUR 2016 i O,':.:‘ 0. GURU U TOUR 2010

A BRAND ASSETS BRAND ASSETS

SUBTITLE

Design elements for use
in promotional materials.

Dell EMC ROCKS
GURU U TOUR 2016

ROCK+YOUR

i ROLE

o

TEMPLATE

SUBTITLE

PPT TEMPLATE

ENTERPRISE
STORAGE

Create your own Guru U
branded presentation.

Dell EMC ROCKS
GURU U TOUR 2016

o L preeveo presenaTions [l RSTE R,
S T

@DELLEMCSTORAGE
@DELLEMCPROTECT



https://rv.roinnovation.com/emccv/x/Default.aspx?078f140d200f4d80ac9e85556513cb74
https://rv.roinnovation.com/emccv/x/Default.aspx?6de9265421e049c9ac8bba5180bb59e0
https://rv.roinnovation.com/emccv/x/Default.aspx?da0bfbd5d72b4afab555e98ef1e68ebb
https://rv.roinnovation.com/emccv/x/Default.aspx?699d849d08364fef8e75d7448160de5c
https://rv.roinnovation.com/emccv/x/Default.aspx?4dae1b8eeb134fa6bacb96ff219a7983
https://inside.dell.com/docs/DOC-220590
https://rv.roinnovation.com/emccv/x/Default.aspx?04bade129e95412ba60d073a92168663
https://rv.roinnovation.com/emccv/x/Default.aspx?0b504f801c9c454c86f2421bf990a579
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THE EVENT

1-2 WEEKS IN ADVANCE

Confirm registrations and food orders
Account for any late registrations

Verify that all event email reminders were sent out via Aprimo

Confirm speakers and finalize content

DAY/EVENING BEFORE EVENT

Ensure your boxes with all items have arrived
Account for all items

Ensure room is ready (AV, Internet, etc.)
Put on a smile and have a great event

Remember to have customers fill out NDAs and surveys
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FOLLOW UP

TWEEK POST EVENT

POST-MORTEM
MEETING

Meet with fellow event organizers,

THANK YOU EMAIL

Customize this example
email as needed before

sending. stakeholders, and any key vendors

you want to include to discuss how

the event went.

iz Fel - . .
= It’s important to identify successes
From: Liz Felner
S ek oS AT and failures so they can be replicated

o Z Felner
Subject: FW: EMC GURU U Tour 2016 - post-event thank you note. or avo'ded for your next event.

O..ﬂ..:"" ©. GURU U TOUR 2016 DELLEMC | BROCADE®

iy " S

Dell EMC The GURU U Tour 2016 :

Tuesday, September 13, 2016
New York, NY

2ar Roman,

Thank you for attending Dell EMC’s GURU U event in New York;
we appreciate your joining us and hope that you found it valuable.

Your feedback is very important to us. Please complate our
survey here for your chance to win a BB&! The drawing will take
place during the reception, and you must be present to win.

Your local Dell EMC team is available to answer any questions
that you might have and has complete access to the usergroup
content. Feel free to reach out to them if you would like a desper
conversation on any of the topics that were coverad.

Finally. the GURU U event series would not be possible without
your participation and every year we tharoughly review all
feadback received. If you have any thoughts on what we can do fo
make the proaram better. please feel free to email me directlv at
jay livens@dell.com.

Thank you again for your support.



https://rv.roinnovation.com/emccv/x/Default.aspx?a626d667dd4146a18cc952dd9b115c28
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CHECKLIST

PRE-EVENT THE EVENT

[] Secure a location [] Order event swag [] Put on a smile and have
a great event

[ Line up caterer / [] Verify event email reminders

food & beverage went out [ ] Remember to have customers

fill out NDAs and surveys

[ | Book speakers [] Confirm registrations

_ _ and food orders. Account

[] Set up registration page for any late registrations.

[] Set up email invitations [] Confirm speakers and

[ Create/prepare content finalize content

(] Gather or print event [l Ensure your boxes have POST EVENT

collateral (signage arrived. Account for all items.

banners, badges, etc.) (]

[ 1 Send Thank You emails

Ensure room is ready

[ 1 Conduct post-mortem meeting
(AV, Internet, etc.)
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